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In Brief
EllisDon partners on new 
construction tech program

Matlow’s Public Build Toronto would mean a fresh start

Get Crackin! wins top spot at CANstruction competition

MISSISSAUGA, ONT.
EllisDon recently launched a Con-

struction Technology Accelerator Pro-
gram, in partnership with Impulse 
Partners, which aims to discover and 
accelerate the growth of pioneering con-
struction technology start-ups. 

The initiative will provide a unique 
platform for selected start-ups, granting 
them access to pilot projects, industry 
experts, networking opportunities and 
essential resources to cultivate and scale 
their businesses in Canada, indicates a 
release.

The program will focus on three pri-
mary phases: identification of technol-
ogy-driven solutions with high potential; 
execution of pilot projects to evaluate 
new solutions on construction sites 
across Canada; and integration of the 
most promising start-ups into EllisDon’s 
various business units.

As the construction sector confronts 
escalating challenges, including rising 
costs, labour shortages and environment-
al concerns, embracing innovation is cru-
cial for maintaining competitiveness and 
promoting growth, adds the release.

“Our industry is at a crossroads, and 
we need to embrace collaboration if we 
want to continue to expand our tech-
nology solutions,” said Brandon Mil-
ner, senior vice-president, digital and 
data engineering with EllisDon, in a 
statement. “We are proud to launch an 
accelerator program in partnership with 
Impulse Partners and hope it can act as a 
conduit to increase the development of 
cutting-edge innovation while driving 
growth and opportunities for promising 
start-ups.”

Follow @DCN_Canada on Twitter 
and visit our website www.dailycom-
mercialnews.com for more construc-
tion industry news and updates.
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Fifth in a series: the Daily Com-
mercial News examines the Toron-
to mayoral byelection through the 
lens of the city’s construction sector 
with a profile story on candidate 
Josh Matlow.  

Toronto mayoral candidate 
Josh Matlow says his vision 
for Toronto includes culti-

vating strong relationships with 
the development community so 
that everyone — builders, policy-
makers and communities — wins, 

but when it comes to affordable 
housing he thinks it’s time for a 
fresh start.

And so as a priority campaign 
initiative, the fourth-term city 
councillor would establish a new 
agency, Public Build Toronto, that 
would develop an initial 15,000 
rent-controlled market and afford-
able apartments and go from there. 

“While senior levels of govern-
ment must provide meaningful 
investment in affordable housing 
construction, Toronto can move 
ahead right away by putting up sig-
nificant funding and enough public 

land to build 100,000 new homes,” 
said Matlow in announcing the 
proposal. “Toronto can put its foot 
forward with a new approach.” 

By removing developer profits, 
Matlow believes, the city will be 
able to build housing at cost on 25 
million square feet of public land. 

Public Build Toronto will be 
funded with $300 million in seed 
funding from the city — sourced 
by rebuilding the portion of the 
Gardiner Expressway east of Jar-
vis at ground level instead of as 
an elevated expressway — and by 
waiving all municipal fees.

Under the plan, proceeds from 
market rentals would provide 
fresh investment capital.

Matlow has been identified as a 
top-six candidate in several polls. 

He was referred to as a “rad-
ical” and “non-serious” by fellow 
contender Brad Bradford for his 
position on the Gardiner but 
Matlow argued his platform is the 
only one that that is fully costed, 
“meaning that I demonstrate, 
without exception, how realistic-
ally I can deliver anything that I 
commit to.”

TORONTO
You could say Architecture49 broke 

through the rest of the competition, taking the 
top spot in the best original design and struc-
tural ingenuity categories for their creation 
Get Crackin! in this year’s CANstruction com-
petition.

The 21st annual competition challenges 
architectural and engineering firms to cre-
ate structures from full cans of food that are 
then donated to the Daily Bread Food Bank in 
Toronto.  

In all, 57,527 pounds of donated non-per-
ishable food were sculpted into 19 edible 
structures in an effort to support Toronto’s 
hunger gap. 

CANstruction Toronto is one of the largest 
private donors to the Daily Bread Food Bank. 
Since the event started in Toronto in 1999, the 
architecture, engineering, construction and 
design industry in Toronto has raised over one 
million pounds of food donations. 

The event was put on hold in 2020 due to 
the COVID-19 pandemic but returned this 
year. In 2019, CANstruction teams donated 
68,785 pounds of shelf-stable food to Daily 
Bread, which was distributed to its mem-
ber agencies’ meal programs and commun-
ity-based food banks.

The CANstruction Toronto build took 
place on May 15. The completed “Canstruc-
tures” were then judged by a jury and winners 

were announced at an evening reception on 
May 16.

The competition recognizes a variety of 
factors, not just design esthetics, indicates a 
release. 

For example, the Best Use of Labels award 

focuses on creative graphic possibilities; the 
Best Meal award considers the variety and 
quality of the food donated; and the Struc-
tural Ingenuity considers the complexity of the 
design. 

CANSTRUCTION TORONTO

The annual CANstruction competition was held this week in Toronto. The 19 structures 
resulted in 57,527 pounds of non-perishable food donated to the Daily Bread Food Bank in 
Toronto. Left, the Best Original Design award went to Architecture49 Inc. Get Crackin! also 
won the Structural Ingenuity award for the complexity of the design. An honourable mention 
was given to BDP Quadrangle for their canstructure Healthy Meal.
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