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State dismisses fears of changes to school vaccine list

Rob Jennings   For Times of Trenton

Thousands of young girls are train-
ing for 5-kilometer races across New Jer-
sey this month, marking the finish line of 
a national program offering life lessons 
beyond running.

The state’s four Girls on the Run coun-
cils are organizing a series of 5K races, 
which are 3.1 miles long, over the next few 
weeks. They began Saturday with runs in 
Sparta and Clinton. 

Participation in the races is open to chil-
dren and adults, with the events serving as 
fundraisers for the nonprofit organization.

Founded in 1996, North Carolina-based 
Girls on the Run surged to prominence 
with its 10-week, 5K training program for 
girls in grades 3 through 5. The program 
expanded in 2015 to grades 6 through 8 
with Heart and Sole, which also takes part 
in 5K races.

The program emphasizes developing 
confidence and learning life skills, includ-
ing managing emotions, resolving con-
flict, helping others and making inten-
tional decisions.

“We focus on much more than running,” 
said Dore DuHaime, communications 

director for Girls on the Run New Jersey 
East in Essex, Morris, Union, Mercer and 
Burlington counties.

“Week after week, we tell the girls 
to find their own happy pace, whatever 
works for them. As long as they cross the 
finish line, they’ve accomplished their 
goal for the season,” she said.

Nearly 800 participants were signed 
up as of Friday for the first of the New Jer-
sey East council’s two 5K races, sched-
uled for June 10 in Newark. They include 
600 girls in the program. Approximately 
85% of the girls are in grades 3 through 5, 
DuHaime said.

The cost of participating in the pro-
gram varies by council, with financial 
assistance available, officials said.

Earlier this month, with Cyndi Lau-
per’s “Girls Just Want to Have Fun” 
playing at the start, 15 girls in the third 
through fifth grades ran 11 loops around 
Valley Road School in Stanhope on a 5K 
course. They were preparing for Satur-
day’s 5K race in Sparta organized by Girls 
on the Run New Jersey North. The coun-
cil serves Bergen, Hudson, Passaic and 
Sussex counties.

$220B in bets made across U.S. 

since then, trade group says.

Wayne Parry   Associated Press

Americans have bet over $220 billion 
on sports with legal gambling outlets 
in the five years since the U.S. Supreme 
Court cleared the way for all 50 states to 
offer it, and the industry shows few signs 
of slowing despite some recent scandals 
that have put a spotlight on wagering 
safeguards.

Now, on today’s anniversary of the 
court ruling in a case brought by New 
Jersey, two-thirds of the country offer 
legal sports betting, with additional 
states likely to join in coming months or 
years.

The fast-growing industry is also 
far-reaching: its advertisements reach 
into most U.S. homes during sporting 
events and even non-sports program-
ming. Few TV viewers have been spared 
from repeated ads featuring a Caesar 
character discussing sports gambling 
with members of the Manning football 
dynasty, or from actor Jamie Foxx plac-
ing sports bets in between takes on a film 
set.

“While the milestones of legalized 
sports betting that have led up to now 
are remarkable, this industry is excit-
ingly still far from being fully realized,” 
said Jason Robins, CEO of DraftKings, 
one of the industry’s two dominant com-
panies. “Legal betting is already part of 
mainstream sports culture, and I antic-
ipate this trend will grow as adoption 
increases. The accessibility right now for 
fans to place a live, micro-bet during a 
game, for example, shares parallels with 
other smartphone-powered capabilities 
like hailing a ride, buying a stock, or play-
ing a podcast.” 

On May 14, 2018, the Supreme Court 
decided a case that had begun 10 years 
earlier in New Jersey as the longest of 
long shots: a bid to overturn a federal law, 
the Professional and Amateur Sports Pro-
tection Act, that restricted sports betting 
to just four states that met a 1991 deadline 
to legalize it.

Since then, some once-unthinkable 
changes have happened: Professional 
sports leagues, which fought New Jersey 
tooth and nail right up to the Supreme 
Court in an ultimately unsuccessful 
effort to prevent legal betting, now part-
ner with gambling companies, slather 
their ballparks with sports betting adver-
tising and some even have betting outlets 
in their stadiums. Betting odds are now 
an integral part of broadcasts of many 
games.

Legalization of sports betting has 
opened up opportunities: additional tax 
revenue for states, a small auxiliary rev-
enue stream for casinos and horse tracks,

U.S. SUPREME COURT

Five years after 
N.J. case ruling, 
sports betting 
has wide reach
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Closing in on deal
The managing partner of the Phildelphia 
76ers and New Jersey Devils has a 
signed agreement to purchase the NFL’s 
Washington Commanders in place.   B1

LIVING

Mommy issues
Horror movies have always tapped into 
the psychological trauma that can only 
come from a mother, and a number of 
recent films are doing just that.   B8

STATEWIDE

This 5K is more about 
the journey to the finish line

Thousands of young girls are 

preparing for races through a 

program that weaves lessons 

about self-esteem, bullying and 

empowerment into training.

Rose Bolognini, a third grader, completes a 5K training run at Valley Road School in Stanhope.   Julian Leshay, for Times of Trenton

Some Republicans expressed 

worry and suspicion about 

proposed changes.

Brent Johnson   For Times of Trenton

New Jersey’s health department said 
last week the state is not proposing to add 
shots against COVID-19 and other illnesses 
to the list of vaccines children must get to 
attend public schools.

That comes as a Republican lawmaker 
accused Gov. Phil Murphy’s administra-
tion of aiming to sneak those changes 
through as it replaces health regulations 
set to expire.

Public school students in New Jer-
sey are required to be vaccinated against 
numerous illnesses, such as measles, 
mumps, polio and chickenpox. Parents are 
allowed to opt out for religious reasons.

Recently, a slideshow presentation dis-

cussing state health department plans 
to update expiring protocols for how the 
state responds to infectious diseases, 
including school vaccine guidelines, 
began circulating.

According to the documents, that 
includes aligning New Jersey’s school vac-
cine requirements with federal guidelines 
from the Centers for Disease Control and 
Prevention. That agency recommends 
children receive vaccines for COVID-19, flu 
and HPV.

The presentation sparked outcry from 
a few Republican lawmakers who feared 
new requirements were coming without 
input from parents. Scrutiny also came 
from concerned parents who want more 
say over their children’s health and educa-
tion, as well as from advocates who ques-
tion vaccines despite overwhelming sup-
port from medical officials.

The state’s rules are set to expire in Feb-
ruary of next year, and the health depart-
ment is asking “stakeholders” for feedback 
through May 31 on possible updates.

But Health Department Commun- 
ications Director Dalya Ewais stressed 
Friday that “no changes to the current 
rules have been formally proposed at this 
time” and any proposed changes would 
then have to go through New Jersey’s offi-
cial rule-making process, which includes 
a 60-day period for public comment.

Ewais also emphasized the depart-
ment is “not suggesting regulatory 
changes that would introduce new 
required vaccines (such as COVID-19 vac-
cines) for K-12 attendance.”

Instead, Ewais said, the department is 
“aligning the vaccines that are currently 
mandated” with recommendations from 
the CDC’s Advisory Committee on Immu-
nization Practices. That, she said, includes 
updates to “recommended timelines.”

Murphy’s office deferred comment to 
the health department.

The issue is the latest chapter in twin 
— and tense — national debates over vac-
cines and the rights of parents.
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