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County commissioners approve angling show sponsorship

By MICHAEL D. BATES
Chronicle Reporter

Citrus County anglers can get 
ready for their TV spot.

County commissioners voted 
unanimously Thursday to approve 
a recommendation from the Cit-
rus County Tourism Development 
Council (TDC) to take $18,000 
from its special-projects fund to 
pay for a sponsorship opportuni-
ty on Waypoint TV, a streaming 
television channel for hunting and 
fishing programming.

Waypoint is a streaming televi-
sion channel for hunting and fish-
ing programming. It’s available 
on several apps, including Pluto 

TV, FuboTV, Am-
azon Freevee, Tubi 
and Sling.

Capt. Brandon 
Branch of Crys-
tal River, who 
has been produc-
ing a TV fishing 
show called “Lo-

cal Lines,” asked Discover Crys-
tal River to be a sponsor on that 
show, which airs on Waypoint.

Branch anticipates around 20 
million views between social me-
dia and the television show. View-
ers will notice many Citrus Coun-
ty landmarks on the show.

County Commissioner Holly 
Davis said the expenditure should 

yield a good return because it 
appeals to anglers, a large demo-
graphic in this area.

“Waypoint is really impressive 
in the numbers,” said Davis, who 
also chairs the TDC.

The reason the county tourism is 
so successful is because the TDC 
is careful of the marketing metrics 
and knows what the return on in-
vestment will be.

The $18,000 will come out of 
tourist tax money, specifically the 
special-projects fund. That tax is 
borne by visitors to Citrus County 
who stay in lodgings.

Michael D. Bates is a staff writer with 
the Citrus County Chronicle and can be 
reached at mbates@chronicleonline.com.

Citrus County to appear on Waypoint TV
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A female competitor in the senior division exits the pool to head toward the bicycle portion of 
the Citrus Kids Triathlon on May 13. This was the 10th year for the event, which aims to promote 
fitness and fun for kids. Admission included an event T-Shirt, finisher medals, and a gear bag 
of goodies.

CITRUS KIDS TRIATHLON  
SPOTLIGHTS YOUNG ATHLETES

Felix Skafar, 10, of Trinity completes the run por-
tion of the Citrus Kids Triathlon at Bicentennial 
Park in Crystal River on May 13. Skafar, a senior 
division competitor, was required to swim 150 
years, bike three miles and run one mile to com-
plete the race.

Competing in the senior division of the Citrus 
Kids Triathlon at Bicentennial Park in Crystal 
River, Madison Teitel, 12, rides her bike three 
miles. Over 260 individuals signed up to compete 
in the May 13 triathlon.

Crystal River Middle School student and 
senior division competitor Tiaan Boshoff, 13, 
waits for the official to give him the okay to 

begin the swim portion of the Citrus Kids Tri-
athlon on May 13. The participants competed 

in three groups: senior division, which were 
youths, ages 11-15, junior division, ages 

5-10, and a Tri-4-Fun, which were any age 
(adults could participate with their kids).

AI presents 
political peril 
for 2024 with 
threat to 
mislead voters
By DAVID KLEPPER 
and ALI SWENSON
Associated Press

WASHINGTON — Computer 
engineers and tech-inclined politi-
cal scientists have warned for years 
that cheap, powerful artificial in-
telligence tools would soon allow 
anyone to create fake images, video 
and audio that was realistic enough 
to fool voters and perhaps sway an 
election.

The synthetic images that 
emerged were often crude, uncon-
vincing and costly to produce, es-
pecially when other kinds of misin-
formation were so inexpensive and 
easy to spread on social media. The 
threat posed by AI and so-called 
deepfakes always seemed a year or 
two away.

No more.
Sophisticated generative AI tools 

can now create cloned human 
voices and hyper-realistic imag-
es, videos and audio in seconds, 
at minimal cost. When strapped to 
powerful social media algorithms, 
this fake and digitally created con-
tent can spread far and fast and 
target highly specific audiences, 
potentially taking campaign dirty 
tricks to a new low.

The implications for the 2024 
campaigns and elections are as 
large as they are troubling: Gener-
ative AI can not only rapidly pro-
duce targeted campaign emails, 
texts or videos, it also could be 
used to mislead voters, imperson-
ate candidates and undermine elec-
tions on a scale and at a speed not 
yet seen.

“We’re not prepared for this,” 
warned A.J. Nash, vice president 
of intelligence at the cybersecuri-
ty firm ZeroFox. ”To me, the big 
leap forward is the audio and vid-
eo capabilities that have emerged. 
When you can do that on a large 
scale, and distribute it on social 
platforms, well, it’s going to have 
a major impact.”

AI experts can quickly rattle off 
a number of alarming scenarios in 
which generative AI is used to cre-
ate synthetic media for the purpos-
es of confusing voters, slandering a 
candidate or even inciting violence.

Here are a few: Automated rob-
ocall messages, in a candidate’s 
voice, instructing voters to cast 
ballots on the wrong date; audio re-
cordings of a candidate supposedly 
confessing to a crime or expressing 
racist views; video footage show-
ing someone giving a speech or 
interview they never gave. Fake 
images designed to look like local 
news reports, falsely claiming a 
candidate dropped out of the race.

“What if Elon Musk personally 
calls you and tells you to vote for a 
certain candidate?” said Oren Etzi-
oni, the founding CEO of the Allen 
Institute for AI, who stepped down 
last year to start the nonprofit AI2. 
“A lot of people would listen. But 
it’s not him.”
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